
Brand: TTK Prestige 

Campaign: Prestige Electric Barbecue  

Background: Prestige is known for its wide range of cookware products, but its fuel for 
innovation is a lesser-known quality. It is constantly trying to reinvent itself and stay uber-
cool by keeping up with the trends! The latest addition to this is its portable electric 
barbecue.  
Since launching a series of brilliant outdoor barbecue grills, prestige has stood out with its 
environment-friendly, super portable, new Electric barbecue.   

Key Marketing Tasks: 
To highlight the superiority of Prestige Barbecue by focusing on its unique features and 
making consumers aware of its benefits.  

Features / Consumer Benefits: 
• Portability allows one to enjoy the joys of grilling in the comfort of their homes 
• High-quality glass and heating options give it a natural grill feel.  
• An easy-to-fix oil collection container that helps get rid of excess oil without wasting 

it.  
• Multi-purpose use 
• Lightweight and easy to use.  

Target Consumer:  
SEC A and SEC B consumers would prefer convenience and are environmentally conscious. 
It also caters to the audience stuck in metro cities, who cannot drive out frequently to cook 
grilled food. Its portability allows city-dwellers to enjoy a good grill in the comforts of their 
home.  

Key Cultural Insights: 
A community that yearns for countryside vibes in the comfort of their city homes. 
It is getting increasingly difficult to go outdoors and have a good time in India. More and 
more people are cramming into cities with high-rise buildings and pollution. As a result, there 
has been a dramatic shift in mindsets, and they prefer to stay indoors or drive outside the city 
to rejuvenate. This product makes their job easy by allowing them to grill without the hassle 
of going out and the experience of bad air.  

Proposition: 
The joys of easy grilling in the comfort of your home  
Healthy eating, healthy living! 

Deliverables and Deadline:  
1- Packaging 
2- Body copy 
3- Name options 
4- Feature points and descriptions  
Timeline - Monday. April 29, 2019.  


